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WORLD CUP 2026 – TEXAS CULTURAL GUIDE Prepared by Dr. Akwo Thompson Ntuba
I. Understanding Texas Culture
1. Direct Communication
Texans value clarity, confidence, and straightforward speech.
2. Respect for Personal Space
Avoid intrusive behavior, especially in public settings.
3. Diversity
Texas is a blend of African American, Latino, Asian, European, and immigrant communities. Respect all identities.
4. Religion
Faith is important to many Texans. Avoid dismissive or mocking language.
II. Media Behavior Expectations
1. Respect Local Law Enforcement
Texas police culture is strict. Follow instructions without argument.
2. Respect Stadium Rules
Security protocols are non‑negotiable.
3. Avoid Stereotypes
Texas is not monolithic. Avoid clichés about cowboys, guns, or politics.
III. Interacting With Fans and Communities
Do:
· Use polite greetings
· Ask before filming
· Respect cultural attire and expressions
Don’t:
· Assume political positions
· Mock accents or dialects
· Engage in heated debates
4. PUBLIC‑HEALTH MESSAGING TOOLKIT
WORLD CUP 2026 – HEALTH COMMUNICATION TOOLKIT Prepared by Dr. Akwo Thompson Ntuba
I. Messaging Objectives
· Promote safety
· Prevent misinformation
· Support public‑health agencies
· Protect community trust
II. Key Public‑Health Messages
1. Respiratory Illness Prevention
· Wash hands
· Use masks in crowded indoor areas
· Stay home if symptomatic
2. Heat Safety
· Hydrate
· Seek shade
· Know signs of heat exhaustion
3. Food & Water Safety
· Choose licensed vendors
· Avoid risky street foods
· Drink sealed bottled water
4. Emergency Awareness
· Follow stadium alerts
· Know evacuation routes
· Report suspicious behavior
III. Messaging Templates
A. Short Alert Message
“HealthNDevelopment advises all fans to stay hydrated and follow stadium safety guidelines. Texas temperatures are high—protect yourself.”
B. Public‑Health Advisory
“Due to increased crowd density, we encourage fans to practice good hygiene, respect personal space, and report symptoms early.”
C. Misinformation Correction
“We have verified with official authorities that the circulating claim is false. Please rely on trusted sources for updates.”
IV. Communication Channels
· Social media (verified accounts only)
· Press releases
· On‑site briefings
· Collaboration with city health departments
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